facebook

As social networks have grown over the past few
years, a new type of consumer has emerged.
They're connected. They're discerning.

And they’re hard to pin down.
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In short: They ain’t your grandma’s target market.
Here's what you need to know.

facebook—stat

Have you heard about this ‘facebook’ site?
The average Facebook user spends

6 : 3 hours a month on the site

That's 1 out of every [ minutes
spent online around the world

Demographics —

80% of social consumers 20% of social consumers share
are older, share less, and frequently, skew younger, and
are brand switchers 7 are brand loyalists /

ool

36% are male

64% of social consumers
are female

49% will shop
more using their
tablet this year

The
$ocial
Shopper

of social consumers spend
up to an hour shopping for
the best online discount

0/ make between
44% 55 “s 100k

40%

of social consumers
are actively shopping
on Facebook
in the form of
coupons & deals

Social Consumers

expect exclusivity
when they ‘Like’ a branded
Facebook Page

) Social Consumers

become exceedingly loyal
and
go out of their way to help a brand
when they're
acknowledged, rewarded, and
. offered relevant information

Infographic
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